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bsolut Vodka can be shared or indulged individually. 

It’s simple, its perfection. It can be mixed, on the 

rocks, flavored or a combination of those mentioned. 

However you order it, or mix it yourself, the vodka 

stays within the glassware you put your eager lips on. 

 

But how can you experience your Absolut cocktail 

outside of the glassware? Absolut Vodka needs  

a true Swedish chaser. 

 

A partner, a comrade, a companion.  

 

A Kompanion.  

 

Absolut Kompanion. 

A �
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�
STRIVE TO BE MORE THAN JUST A VODKA CHASER; �

BE FRIENDS, CONFIDANTS, COMPANIONS.�
�

4 



AK CORE VALUES�

n an industry tainted by irresponsible alcohol 

consumption, we share a responsibility with our 

parent brand Absolut for how we act in relation  

to the world around us and the society we live in.  

 

This is why our values matter and speak volumes 

to the kind of impact we want to have in the world 

as the perfect kompanion and partner. 

 

CAMARADERIE. UNDERSTANDING. COMMUNITY. 
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YOU, SIR AND MADAAM, �
ARE A KOMPANION. �

ecoming an Absolut kompanion is the 

opportunity to be a partner and a comrade;  

to make a bigger difference every day in  

the work place and, more importantly,  

within your community.  

 

To live the AK values is to be a kompanion  

to your core – deeply and readily; to stay 

humble, generous, and unified.  

 

It is your inspired commitment as a kompanion 

that will allow us to prosper together. 
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WHERE KOMPANIONS 
COLLABORATE �
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THE IMPORTANCE OF CSR �
& 365 RESPONSIBILITY�

ike any good friend, kompanions are there 

for each other and our communities.  

 

At Absolut Kompanion, we take responsible 

drinking seriously. That’s why we’ve 

partnered with the D.A.R.E organization to 

help revive the dated program and shed 

global digital-first awareness on responsible 

drinking to a new generation. 

L�
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READ MORE ON �
KOMPANIONS CONNECT�
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